


about LOVE BEACH inc. STEP TO SUCCEED in BUSINESS

FTEVNB,

57 E—FOMERFD.
BEERO T, BEERO T, BREROT,
B OEEDTHNG WEE Z1F3.

B CEATVL,

—EDT VA ¥ [CBEOBEEDAT.
ZUTELS.
57 E—F5La)

2 360° BRAND TO RETAIL DESIGN & VISUAL COMMUNICATION



Our Business Field Box
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LOVE BEACH DEIFFERENCE

THAIIRIAV AR—=RATHA VT

(75vKRBt /72T hEY) (R@THA> - 20 - S H\B - +BTF1>)

Cl/BI/SIHEEHMIL ndY—VDTH 1Y AVFITEEaYET S REHE R
[ R S NN D S Or i e |

BRE. ¥a—)b— LOBRET YA VR - il

HEA =V —Dart 7 b

BRI ORI VIIYTFavT 85

CIFHI = o 7 ViilfE, ®¥/82 7 Ly biilfE JENf R R AORE - FoLsvay R
e

il i, AT—vat)—FHA TR (Yo 2R —

F— BT o TV

Y b7 A3 BRI

S AT e T Loy ke POP O 1 i il {7
TR T A > A AR

Rylr—y, 27 vav¥er Ny s

) OG- EE

Y VaTIFy A= R HHE L R B

W7 mE— g VHET R, PRER, ELEE M

TRE—va Va7V A RmEE, PEEE M

A b7 VMDA VP 7Y A > il W

WEBFH A YeFrLsvay B
I374v 0791 V% J4YaFNAZI 25—y avEiE
(I35 7490 FHA 2 BRTY A~ -BERE) (E¥a7liZazsr—vari@)

LOVE BEACH* incorporaition profile

5



AN

/

3

{)

)
/ "
//

)
Ic

f

f/

A

Z

DERERETELV

7 74— RAZ ZRYNBORRTF ZHCERU.
HOERDWES > DOT B,
RIOLVWHICEHELWLE 30kt 10N
HEREPEOH. HOFR. BEEO XMAS #ike
KEZENMERTH NS, AROBEHER LK CHOBELHET .

BYESVTVWSREEBLVESR
RED 4 EZM — RO RER TH ) BH 5.
ez & BB TY T L RS ELSRBL.

BEEVELHOVVERT.
rRoFIVNz) =B —E R,
RRAEEL S,
BRI HR TET S, ELWIRE. ELVZEEH,

BEMREANEH R > TVT
AEADERNIEDS D T=23> 0%,
BEOPY—ERZRELLBASALAED (TR ZXTICT S,

ATERLBZED FEMHE LV SEERTERL.
HERINEEODHN BN TRY, FVZHELTVL, ZABES LA,
EROR Y 7= HERE . BHTE 53D O L \MEZRIEYT 3.

SoRRICAT LHEBEEAE Y R— N ABHERMTT,




LOVE BEACH DEIFFERENCE

Namning

PANTONEZSTM
SRFNT N

PANTONE 626
ARATN—

PANIONEIOSH

PANTONESGIM
RUYTN—

PANTONEZ472M

I H-ZT N~

WABRPRRABEAREILOT LIS aVR
—IVUORE X—Ivyr/are7 0
@TZYRTATYT 47—, BEER. &
WY VEtE. D 7YC MR F-T =
J70E->3rRE POV T NREARD
2TEEM.

LOVE BEACH* incorporaition profile 9
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Our Business Field Box
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LOVE BEACH DEIFFERENCE
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bout LOVE BEACH inc. STEP TO SUCCEED in BUSINESS
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Our Business Field Box
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STEP TO SUCCEED in BUSINESS
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Our Business Field Box

HANEDA 8-

LOVE BEACH* incorporaition profile | 25




about LOVE BEACH inc. STEP TO SUCCEED in BUSINESS
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LOVE BEACH DEIFFERENCE

Advertising Creative / Canpaigne / Degital Signage Contents
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Advertising Creative / Canpaigne / Degital Signage Contents
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